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Over the summer, StreetGames worked in partnership with the FA to provide opportunities for Locally Trusted Organisations (LTOs)
from across the country to attend a range of matches at the Women’s Euro 2022 Finals.
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741 young people from the Yorkshire & Humber Region

461 young people from the North West Region
320 young people from the London & South East Region % :

64 young people from the North East Region




National data shows that Children and young people from less affluent families are only half as likely as their more affluent peers
to spectate at live sporting events. Initiatives like this play a vital role in helping to build young people’s sporting capital — by
creating more opportunities, connections and positive memories with sport.

Young People Shared with us how much they enjoyed the experience and how it had inspired them:
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The Euros Inspired me to work harder at my
football team and more determined to do
my best at football.
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Watching the women'’s quarter final game
was an experience of a lifetime!
(GG 35,
I would like to play more football and |
will be volunteering in the summer holidays.
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It was a really good experience, the travelling
down together to stadium and the atmosphere
was incredible!
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